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Millele tuleb jatkuvalt mbelda ka edaspidi

Fookuses on inimene: kogemuse evolutsioon ja tehnoloogia
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Tehnoloogia
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Fragmendina: Michelangelo Buonarroti, ,Aadama loomine”, fresko. Sixtuse kabel, Vatikan
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"Peopfte will forget
what you said,

people will forget
what you did,

but people will
never forget
how you made
them feel.”

M. Angelou







